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 It’s December 23rd, three years ago, and 
while the rest of the world is singing carols 
and preparing for Christmas, Tim Mossberg 
is on a 36-foot center console, fishing 120 
miles out in the Gulf. He and four friends are 
after tuna around the oil rigs, but because the 
tuna typically don’t show up until dark, they 
rig baits and start trolling for marlin. In less 
than an hour they hook one and play it for two 
hours before it breaks off.
 Now it’s tuna time, so they rig up again 
and immediately start catching yellowfins, 
which they do for the rest of the night, taking 
turns playing fish and napping in their 
beanbag chairs. In the morning, Christmas 
Eve, the tuna bite slows, so what do they do? 
Rig back up for marlin, naturally, and in 30 
minutes they’ve hooked another one. It’s a 
350-pound blue. They land and release it.
If you’re getting the idea Mossberg is a 
fisherman, you’re spot-on. Born in rural 
Georgia 58 years ago, he grew up with either 
a rod and reel or a deer rifle in his hands, and 
still lives that way. Thus, it’s no surprise he’s 
the founder and owner of one of the nation’s 
premier outdoor glove companies, Fish Monkey 
Gloves, based in Destin, Florida, where the 
fishing is right outside his back door.
 Mossberg didn’t start out with fishing 
gloves on his mind, however. After graduating 
from the University of West Georgia in 1985 
with a degree in business administration, 
he spent six years in the financial services 

industry as a stock and bond broker for 
Prudential-Bache and then Dean Witter.
“I realized that wasn’t quite the right fit for 
me,” he admits, “so around 1991 I left to 
represent a plastics manufacturing company 
that produced beverage containers, the type 
you see in convenience stores and football 
stadiums.
 That company was TLM Industries, and 
Mossberg essentially began by 
selling refill coffee and drink cups 
to restaurants and convenience 
stores. When he realized those 
same customers would look better 
in uniforms, he started providing 
them, as well. The business grew 
to include major chains like 
Whataburger, 7-Eleven, Circle 
K, as well as the casino industry, 
including some of the big players 
in Las Vegas. At this time, the 
cut-and-sew industry still existed in 
the United States, so his company 
bought the material, designed 
the patterns, and manufactured 
the garments. He was still close 
to home in Smyrna, Georgia, but 
around 2000 he moved to Destin 
where his parents had a vacation 
home and where his love of 
saltwater fishing had started.
 Around 2010 as corporate 
mergers in the convenience store 
industry began to erode his 
business, he closed the doors on 

TLM Industries and started a new company 
named Mojo Sportswear, specializing in 
outdoor lifestyle clothing, particularly for 
fishermen. He felt that if he could design 
apparel that was better than what was 
currently available, he might have a chance, 
because he was entering a field already 
dominated by companies like Columbia, 
AFTCO, and others.
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 “Through my experiences with TLM in 
the uniform business, I was already familiar 
with the manufacturing logistics in China, 

Pakistan, and parts of Mexico,” says Mossberg. 
“I spent a couple of years traveling back and 
forth, primarily to China, developing styles, 
materials, fabrics, and ways to take advantage 
of different sewing techniques.
 “It wasn’t just about trying to make a 
better product. It was about trying to fill a 
lifestyle void, which had already been done in 
the golfing industry. Golfers were wearing the 
same shirts at work and in restaurants that 
they wore on the course. I thought there was 
an opportunity to develop a fishing apparel 
brand that was more of a lifestyle brand 
instead of just a hardcore fishing shirt.”
 Mojo started with woven, button-front 
fishing shirts, but created several different 
versions that allowed it to be a seven-day-a-
week shirt. It was more stylish, wrinkle-free, 
and breathable, but still performance-related, 
and it offered sun protection. This led to long-
sleeve performance T-shirts, an idea Mossberg 
took from the surfing industry, again adding 
flare and color to get customers excited.
Under this concept, the Mojo brand exploded. 
For five years, Mossberg and his staff 
launched new fall and spring color styles 
every six months, expanding into other types 
of outerwear and even rain gear. In his mind, 
the fishing apparel market was ripe for 
development…and he was right.
 Then his financial business partner 
ran into personal financial trouble, without 
Mossberg knowing it. Mojo was growing at a 
rate of more than 50% annually, but they no 
longer had the capital to keep up with that 
growth.
 “My partner owned 51% of Mojo,” 
remembers Mossberg, “and eventually I was 
terminated from my own company. I don’t see 
the Mojo brand anymore, and I’m not sure if 
it’s even still around.”
 A close friend, who was the founding 
partner of the country’s largest supplier of 
work and mechanic gloves, supplying gloves 

to Home Depot, Lowe’s, and the auto parts 
industry, helped Mossberg step into the fishing 
glove business, providing the background he 

needed. Gary Carter and Charles 
Perry, longtime fishing friends, also 
helped Mossberg. As some of the 
most successful billfishermen in the 
world, they wanted an improved 
glove for handling leaders, known 
as a “wiring glove.” At that time, 
there was very little variety in styles 
or function in gloves, but Mossberg 
changed that. In effect, he started 
an entirely new approach to fishing 
gloves by trying to match an angler’s 
needs with a perfect blend of fit and 
function.
 FTR: How did you come up with the 

name Fish Monkey?
 Mossberg: When we say “wiring glove,” 
we’re talking about wrapping the wire leader 
from a hooked billfish in loops around your 
glove. It has to be done very carefully, so it will 
slip off freely if the fish makes a sudden dive. 

No animal in the wild 
has a greater, stronger 
grip than a monkey, 
and in Central America 
stuffed toy monkeys are 
often seen as mascots on 
fishing boats. I thought 
incorporating the word 
“monkey” into my 
company name would be 
catchy, and preceded it 
with the word “fish” to 
help identify the glove’s 
use. Putting the name 
together like this didn’t 
happen overnight; it 
probably took six to nine 
months.
 FTR: You’re in how 
many outlets now?
 Mossberg: We’re in 
over 1,400 retail outlets 
now. We have 28 sales 
reps, and they stay busy.
 FTR: Do you make 
an all-purpose outdoor 
glove, or are you strictly 
a fishing glove company?
 Mossberg: Right 
now, we are a fishing 

glove company, offering 23 different fishing-
specific styles, but that is changing. We have 
launched a sister company named Hunt 
Monkey, in which we have 14 different glove 
styles, everything from super-heavyweight for 
extreme cold conditions to super-lightweight 
for bowhunting, that will be available this fall.
 FTR: Does Fish Monkey offer gloves for 
ice fishing, as well?
 Mossberg: Yes, right now our portfolio 
of winter gloves, including some specifically 
designed for ice fishing, has more than a dozen 
different choices.
 FTR: Your winter gloves use something 
known as a thermo conductive fabric to keep 
hands warm. What is that?
 Mossberg: Thermo conductive fabric 
has been used in outerwear for years but 
not in gloves. It’s essentially ceramic dust 
infused into the fabric. We use it in our 
liners, the layer of the glove that touches your 
hand. Our pattern of ceramic dust traps and 
retains heat from your hand and transfers 
that heat throughout the liner to keep your 
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hand warmer longer. It cuts down on the 

bulkier levels of insulation, so you have more 

dexterity. Snowmobilers love them.

 FTR: What about waterproofing?
 Mossberg: Most gloves actually have 

several different layers, and one of them is a 

membrane, like a plastic bag, inside near your 

hand. Thus, it does not stop the outer layers 

from absorbing water, which can increase a 

glove’s weight by up to about 50%, meaning 

you lose dexterity. To eliminate this, we 

started treating both the interior and exterior 

of our fabrics. The waterproof membrane is the 

second layer in our gloves and prevents the 

insulation and liner from getting wet.

 FTR: Will wearing gloves while bass 

fishing, for instance, lessen or prevent hand 
fatigue? Is that an added benefit in addition to 
sun protection?
 Mossberg: Gloves do slow hand fatigue 

because you aren’t gripping the rod and reel 

as hard to maintain that level of firmness. 
Thus, you’re a more efficient fisherman, 
especially later in the day. Gloves also protect 

your hands when you’re grabbing fish or 

line, especially braid. We 

started out as a saltwater 

glove company, but now 

bass fishing is our largest 
market category, then ice 

fishing.
 FTR: What challenges 

do you face when designing 

your gloves?
 Mossberg: That depends 

on the type of glove. For 

warm weather fishing we 
want a glove that provides 

sun protection and great 

grip, but the gloves must 

fit very well so they don’t 
impede the angler’s ability to cast and perform 

all the related tasks.

 For cold weather fishing we have to 
create a glove that balances out the right 

amount of warmth with the right amount 

of dexterity and—in 

some cases—a high 

level of waterproof 

function. There isn’t 

a way to address all 

the different needs 

an angler has with 

a few glove options. 

That’s why we offer 23 

different styles. And at 

the end of the day, the 

glove must enhance the 

angler’s performance—

not take away from it.

 FTR: Do you sell 

internationally?
 Mossberg: We do. 

We’re in 16 countries.

 FTR: Where are 

Fish Monkey Gloves made?
 Mossberg: In China. All the fabrics, the 

technology, and the production have left the 

United States.

 FTR: How big a problem is sizing? When 
you only have Small, Medium, Large, and 

Extra Large, you’re leaving a lot of gaps, aren’t 

you?
 Mossberg: We use a Lycra-Spandex type 

fabric blend that stretches. It’s more like the 

way a sock fits. I wear a size Large, but I can 
also get by comfortably with a Medium or an 

Extra Large.

 FTR: What does the future hold for Fish 

Monkey?
 Mossberg: Continued support, 

development, and improvements in Fish 

Monkey products as well as our introduction of 

Hunt Monkey. With Hunt Monkey we’ll start 

with 14 different glove styles, ranging from an 

insulated heavyweight style for extreme cold. 
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These heavier gloves incorporate what we call 
our Dry-Tec technology, the use of different 
materials to produce a drier, more comfortable 

lightweight glove. Dry-Tec includes that 
waterproof membrane, the water-resistant 
coatings on the outside, and the thermo-
conductive liner concept, which offers greater 
warmth with less bulk. We don’t want hunters 
to have to take their gloves off when they 
shoot. The thermo-conductive liner reduces the 
amount of insulation needed, so the glove is 
less bulky. That means greater dexterity in a 
warmer environment.
 FTR: We all need gloves for one purpose 
or another, but no one ever addressed these 
issues. How did they get overlooked for so 
long?
 Mossberg: We’re not inventing anything 

new. The thermo-conductive liner for example, 
has been used in outerwear jackets for years. 
Why it has not been used in gloves, I think, is 
because most gloves are made by brands that 
don’t focus on gloves.
	 I’m	passionate	about	fishing	and	have	
been very fortunate to have traveled to some 
of	the	best	fishing	places	in	the	world	and	with	
the	best	fishermen	in	the	world,	and	we	try	
everything. We’re always asking ourselves how 
we can improve something, and when we think 
we can, we try to do just that.
 FTR: How long does it take to develop a 
new glove?
 Mossberg: We may spend a year or even 
two years developing different prototypes 
and	send	them	out	to	different	fishermen	
and hunters we work with—our pro staff—
and get their feedback. To us, this type 
of user feedback is critical in our product 
development.
 FTR: One glove model, the Stealth 
Dry-Tec, has been extremely popular. What’s 
special about it?
 Mossberg: We launched the Stealth Dry-
Tec	in	2020,	and	it	was	our	first	serious	work	
with Dry-Tec technology, making a glove that 
fishermen	could	use	in	foul	weather	to	keep	
their hands dry and warm but still maintain 
hand sensitivity while casting and handling 
fish	as	if	they	weren’t	wearing	gloves	at	all.
It was well received, so we decided to make 
a similar glove for our Hunt Monkey line. 

We	sent	the	fishing	glove	out	to	our	hunting	
contacts and they came back with all sorts 
of tweaks and little improvements we hadn’t 
considered. We not only used them in the Hunt 
Monkey glove but incorporated many of the 
ideas	back	into	the	fishing	Stealth	glove,	as	
well.
 FTR: How often does Tim Mossberg get 
to	go	fishing	these	days?
 Mossberg: During the spring and 
summer, I go once or twice a week. During the 
winter, not a lot, largely because I’m working 
on Hunt Monkey products and doing some 
“field	testing.”	I	love	blue	water	fishing	for	
marlin, tuna, dolphin, and wahoo, all of which 
are migratory species that search for warmer 
water	during	our	winter.	Most	of	my	fishing	
is here out of Destin. It’s really a good testing 
ground for our products. n
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